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Competition and coordination in online shopping supply networks
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2. College of Transport and Communications, Shanghai Maritime University, Shanghai 200135, China)

Abstract: Some competition and coordination problems in online shopping supply chain networks
were studied in view of the dramatically increasing of online shopping industries. The theoretical
concept of online shopping supply chain, was proposed, the structure of supply chain network was
described and the characteristics of express service were analysed. Some research issues with im-
portant theoretical and practical values worth further investigation to support government regula-

tion policy making and to promote online shopping economics development.
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Fig.1 Online shopping supply chain composed of
manufacturers, e-tailers, express service

providers, customers
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Fig.2 Materials flow in the online shopping
supply chain
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Fig.3 Materials flow and distribution of e-tailers
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Fig.4 Online shopping supply network composed of

e-tailers, express service providers,and

customers
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