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Feedback Analysis of Real Estate Advertising Effectiveness
Based on Association Rules
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Abstract: The idea of using data mining for advertising media selection was brought forward and
the association rules were adopted in data analysis of relational database of real estate company to
obtain valuable information for advertising performance inspection. A theoretical basis and practical
guidance were provided to address the quantitative analysis on present real estate advertising
effects and to find cost-effective advertising model.
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Fig.1 ASSAY _DATA’s database structure
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Fig.2 Framework of association rules program
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